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OVERVIEW

Dear Sir,

Thank you for consider ing Attar Media Tech for your sea rch engine
opt imiza- tion needs. We are g la d that we h a d the opportunity to
connec t so that we could get a clear unders tanding of what
exact ly you want .

We c a n provide the level of quality a n d experience you deserve
with the individualized attention that you would not receive from
larger digital firms. We will work one- on- o n e with you to optimize
your website.

We apprec ia te the opportunity to work with you. If you have any
q u e s- tions, p lease donôthesi tate to get in touch.

Thank you.



OBJECTIVE& SCOPEOFWORK

GOALS:

Rank in Organic Search

Your website is currently low in
ranks in Googlesearchesfor key-
words. Our top goa l will be to
push those rankingsup to the first
page.

Attar Media Tech will be do ing fol lowng below stuff specifically.

Our SEOProgram

Our SEO Program is des igned to address search engine algori thms
of all ma in search engines. The scope of the SEO Program is
customized a c- cording to the needs of the website, the target
aud ience it addresses and the online competi t ion assoc ia ted with it.

Increase Website Traffic

We want to help potential c u s-
tomers find your website when
search ing for motivational
speaker services. Our goa l is to
drive a s m u c h quali f ied traffic to 
your website a s possible



Increase Website Engagement

In addit ion to overall traffic, itôsimportant to increase t ime on site,
p a g e s per visit a n d decrease bounce rate. These are s imple
metr ics that show quality user interactions.

Build Domain Equity

Over t ime grea t SEO will improve the overall authority of your website
with search engines. Increased authority = inc reased rankings.

Increase Brand Awareness

We will create value a d d e d content a n d publish them on various
online platforms a n d rank them in Google. This will help build your
brand a s a n authority in the market .

Our SEOprocess is divided into the following 6 Stages:

StageI - Evaluation& Planning 

S tageII - Execution

S tageIII - SEOImplementat ion 

S tageIVςComplet ion

S tageVςOff-p a g e optimization 

S tageVIςMonitoring





Ca no n i c a l URL - Now weôregett ing a bit more technical. The canon ica l
URL tag directs traffic to a preferred web page.

Open Graph T a g s - Open Graph ta g s provide d a ta for your web p a g e s
on social m e d i a platforms. When shar ing your p a g e on a socia l platform,
OG ta g s will e s- sential ly turn that link into a rich object .

Headers - A p a g e header introduces content to a user a n d is the mos t
prominent text on a web page. B eca use headers typically e n c o m p a s s a n
entire pageôsc o n- tent, optimizing for a target keyword isnôttoo difficult .

S u b - h e a d e r s - Subheaders breaks your content down into digestible
sections. Itôsalso a g o o d idea to drop your target keyword in your sub-
he a d e r s when p o s- sible.

Alt I m a g e T a g s - Im a g e s do a lot for your web page. They explain key
ideas of your page, convey a tone or m e s s a g e a n d a c t a s a visual break
in content . And yes, optimizing i m a g e s p lays a b ig role o n - p a g e SEO.

Internal L inks - Internal links are links that g o from one p a g e on a
doma in to a different p a g e on the s a m e domain. These types of links are
useful for users to nav iga te a website a n d help sp read link juice
(rank ing power) around we b-

Site Speed Opt imizat ion - Recent research found that 47% of your
target a ud i - enc e expects your website to load in under two seconds.
Whatôsmore, slightly more than half of all U.S. online shoppers wonôtbuy
from a site if it l oads slowly.

URL Structure : The URL ï Universal Resource Locator ï is the address of
the web p a g e on your site. Itôsa n important SEO best practice.

Google Sea r c h Conso le - This serv ice offered by Google that he lps you
monitors a n d mainta ins your site's presence in Se arch results. You don't
hav e to s ign up for Search Console for your site to be included in sea rch
results but do ing so c a n help you unders tand how BOT views your
site a n d opt imize its per fo rmance in s ea rch results .

Crawl Error Resolut ion - In the process of do ing o n - p a g e user
optimization to attract the attention of sea rch engine spiders, there m a y
be a crawl error e n- countered.

Structured Da ta Markup - Structured d a t a clarifies for the search
engine what content on your p a g e is about . Specifically, it helps the
search engines under- s tand what type of information youôrepresenting.

Creat i ng Content That Dr ives S ea r c h Traff ic - Content is the backbone
of a thriv - ing business. Youôveprobably heard the saying, ñcontentis king.ò
But, there is way more to success fu l content market ing than just ñcontent.ò
You hav e to publ ish the kind of content that will drive traffic a n d grow your
business.

Other O n - p a g e Activit ies



STAGEIVðON PAGESEOCOMPLETION

Final si te re-subm i ss i onsto free sea rcheng ines  

Comple t ion report

We only buildάǘƛŜǊмέlinks on high quali ty domains.When we say  
άǉǳŀƭƛǘȅέΣwe look at a number of metrics:

Relevance: While there is some
debate a s to the weight re levance
carr ies when calcu la t ing the va lue of
a link, our link targets should still be
other websi testhat are related to your
own expertise. DƻƻƎƭŜΩǎalgor i thm is
now particularly efficient a t ma tch ing
link relevance.

D o m a i n Author i t y : D e v e l o p e d b y
MOZ,o n e of the l e a d i n g au thor i t ies o n
S e a r c hEngines ,d o m a i n au thor i t y d e-
t e r m i n e s the overa l l s t reng th of a
d o m a i n. M e a s u r e d o n a s c a l e of
0-100, d o m a i n au thor i t y is c o n s i d e r e d
b y m a n y S E O Exper ts a s the m o s t
c o m p r e h e n s i v em e a s u r e to e s t i m a t e
h o w a d o m a i n will r a n k in s e a r c h
results. D o m a i n au thor i t y invo lves two
ke y met r ics: MozTrusta n d MozRank.

Pa ge Authori ty : Unlike Doma in A u-
thority, P a g eauthority is a Moz metr ic
that appl ies only to a n individual
p a g e rather than a n entire domain.
Measuredon a sca le of 1to 100, P a g e
Authority a lso uses MozRank, Trus-
tRank, a n d several other factors to
determine the likelihood of how well
a n individual p a g e might rank.

Anchor Text: Anchor text he lps Google
determine the core subject matter of
the p a g e establ ishing a link with a nd
should b e relevant to that page. Google
then uses this information a s part of its
ranking algori thm, potential ly ranking
your site higher for that part icular key-
word/s. However, excessive use of
anchor text, especial ly,with mone y key-
words, c a n hav e a negat ive impac t on
organ icSEOrankings.



STAGEV - OFFPAGEOPTIMIZATION(MONTHLY)

Class i f ieds /Cra igs l is tWri t ing & Submiss ion - Classi f iedssubmission
c a n get us direct leads related to our businesses.

Soc ia lB ook marks- Use to g ive a little boost to website p a g e son search
engines.

Sl ideshare Creat ion & Submiss ions- Will use sl ideshare to get some
backl inksfrom high authority websites.

PDFSubmiss ions- Will convert the sl ideshareinto the PDFa n d get b a c k-
links from PDFsubmiss ionswebsites.

Art ic les Wri t ing & Submiss ion - Article submiss ion p lay a n important
part of a n y search engine market ing c a mp a i g n. SEO friendly articles
have tremendousbenefit in driving themed or relevant traffic to your site.

I m a g e Shar ing- I m a g eshar ingis used to get i m a g e b a s ebackl inksfrom
authority sites like Pinterest& flickr.

Other Link Building Activities


