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OVERVIEW

Dear Sir,

Thank you for considering Attar Media Tech for your search engine
optimiza- tion needs. We are glad that we had the opportunity to
connect so that we could get a clear understanding of what
exactly you want.

We can provide the level of quality and experience you deserve
with the individualized attention that you would not receive from
larger digital firms. We will work one-on-one with you to optimize
your website.

We appreciate the opportunity to work with you. If you have any
gues- tions, please d o nhiesitate to get in touch.

Thank you.




OBJECTIVE SCOPEOFWORK

Attar Media Tech will be doing followng below stuff specifically.

Our SEOProgram

Our SEO Program is designed to address search engine algorithms
of all main search engines. The scope of the SEO Program is
customized ac- cording to the needs of the website, the target
audience it addresses and the online competition associated with it.
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GOALS:

Rankin Organic Search Increase Website Traffic

Your website is currently low in We want to help potential cus-
ranksin Googlesearchesfor key- tomers find your website when
words. Our top goal will be to searching for motivational
pushthoserankingsup to the first speakerservices.Our goal is to
page. drive as much qualified traffic to

yourwebsiteas possible



Increase Website Engagement

In addition to overall traffic, i t ilnportant to increase time on site,
pages per visit and decrease bounce rate. These are simple
metrics that show quality user interactions.

Build Domain Equity

Over time great SEOwill improve the overall authority of your website
with search engines. Increased authority = increased rankings.

Increase Brand Awareness

We will create value added content and publish them on various
online platforms and rank them in Google. This will help build your
brand as an authority in the market.

Our SEO process is divided into the following 6 Stages:

e Stage | - Evaluation & Planning

e Stage |l - Execution

e Stage lll - SEO Implementation

e StagelV — Completion

* Stage V - Off-page optimization

¢ Stage VI — Monitoring




STAGE | - EVALUATION & PLANNING PHASE

Current site stats recording (Link Popularity, PR etc.)

« Search Engine Friendliness Analysis (In-depth)
* Keyword Research (draft)

» Keyword selection (based on your feedback)

» Keyword finalization (based on your selection)
* Pre-optimization Search Engine rank recording
e Content writing recommendations

* Selection of Webpages for optimization

STAGE Il - EXECUTION PHASE

e Optimization data creation (to be used later in SEQ imple-
mentation)

* SEO rule recommendation

STAGE Ill SEO IMPLEMENTATION PHASE

¢ Page Title - The page title plays an important role in on-page
SEO. Search engines use page title information as the headline
snippet for an organic result.

* Page Description - Page description is also used in a web
page's search engine result. It's shown as the gray text lines that
give more insight into what your page is about.




o« Canonical URL - Now we 0 gedting a bit more technical. The canonical
URL tag directs traffic to a preferred web page.

s Open Graph Tags - Open Graph tags provide data for your web pages
on social media platforms. When sharing your page on a social platform,
OG tags will es- sentially turn that link into a rich object.

Headers - A page header introduces content to a user and is the most
prominent text on a web page. Because headers typically encompass an
entire p a g ecormrs tent, optimizing for a target keyword i s rta® tdifficult.

Sub-headers - Subheaders breaks your content down into digestible
sections. | t also a good idea to drop your target keyword in your sub-
headers when pos- sible.

Alt Image Tags - Images do a lot for your web page. They explain key
ideas of your page, convey a tone or message and act as a visual break
in content. And yes, optimizing images plays a big role on-page SEQ

Internal Links - Internal links are links that go from one page on a
domain to a different page on the same domain. These types of links are
useful for users to navigate a website and help spread link juice
(ranking power) around web-

Site Speed Optimization - Recent research found that 47% of your

target audi- ence expects your website to load in under two seconds.

Wh a t mose, slightly more than half of all U.S. online shoppers wo n buy
e from a site if it loads slowly.

URL Structure : The URL i Universal Resource Locator 1 is the address of
e the web page on your site. | t ansimportant SEObest practice.

Google Search Console - This service offered by Google that helps you

monitors and maintains your site's presence in Search results. You don't

have to sign up for Search Console for your site to be included in search

results but doing so can help you understand how BOT views your
® site and optimize its performance in search results .

Crawl Error Resolution - |In the process of doing on-page user
optimization to attract the attention of search engine spiders, there may
e be a crawl error en- countered.

Structured Data Markup - Structured data clarifies for the search
engine what content on your page is about. Specifically, it helps the
e search engines under- stand what type of information y o u @resenting.

Creating Content That Drives Search Traffic - Contentisthe backbone

of a thriv- ing business. Y o u 6pvodably heard the saying, i ¢ 0o n tiseking.o0

But, there is way more to successful content marketing than just A c o n toe n
e You have to publish the kind of content that will drive traffic and grow your

business.

Other On-page Activities



STAGE IV — ON PAGE SEO COMPLETION

* Final site re-submissions to free search EnginES

Completionreport

We only build “tier 1" links on high quality domains. When we say
“quality”, we look at a number of metrics:

Relevance: While there is some
debate as to the weight relevance
carries when calculating the value of
a link, our link targets should still be
other websites that are related to your
own expertise. Google's algorithm is
now particularly efficient at matching
link relevance.

Anchor Text: Anchor text helps Google
determine the core subject matter of
the page establishing a link with and
should be relevant to that page. Google
then uses this information as part of its
ranking algorithm, potentially ranking
your site higher for that particular key-
word/fs. However, excessive use of

anchor text, especially, with money key-
words, can have a negative impact on
organic SEO rankings.

e Page Authority: Unlike Domain Au-
thority, Page authority is a Moz metric
that applies only to an individual
page rather than an entire domain.
Measured on a scale of | to 100, Page
Authority also uses MozRank, Trus-
tRank, and several other factors to
determine the likelihood of how well
an individual page might rank

* Domain Authority: Developed by
MOZ, one of the leading authorities on
Search Engines, domain authority de-
termines the overall strength of a
domain. Measured on a scale of
0-100, domain authority i1s considered
by many SEO Experts as the most
comprehensive measure to estimate
how a domain will rank in search
results. Domain authority involves two
key metrics: MozTrust and MozRank




STAGEV - OFFPAGEOPTIMIZATIONMONTHLY)

e C(Classifieds/CraigslistWriting & Submission- Classifiedssubmission
cangetusdirectleadsrelatedto our businesses

e SocialBookmarks- Useto givea little boostto websitepageson search
engines

e SlideshareCreation & Submissions- Will use slideshareto get some
backlinksfrom high authority websites

® PDFSubmissions Willconvertthe slideshareinto the PDFand getback-
linksfrom PDFsubmissionswebsites

® Articles Writing & Submission- Article submissionplay an important
part of any search engine marketing campaign SEOfriendly articles
havetremendousbenefitin drivingthemed or relevanttraffic to your site.

®* ImageSharing- Imagesharingisusedto getimagebasebacklinksfrom
authority siteslike Pinterest& flickr.

® Other Link Building Activities



